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S1. Summary of intervention activities in each cycling town

Figure S1: Location of the 18 intervention towns in England
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CDT=Cycling Demonstration Town (funded 2005-2011), CCT=Cycling Cities and Towns (funded 2008-2011).  

Overview of the towns’ initiatives

Table 1, Table 2 and Table 3 present an overview of the cycling initiatives in each town, as summarised in Box 1 of the main text.  We created these tables drawing upon the end-of-programme reports which the cycling team within each local authority produced for the Department for Transport.
 These reports comprised the completion of a pre-specified spreadsheet covering various domains of activity, plus a related narrative account.

Note that none of the tables presented below provide an exhaustive list of towns’ activities.  Instead Table 1 and Table 2 attempt to bring together the elements which seemed most often to be at the centre of towns’ strategies, and which were therefore also among the most consistently implemented and consistently across reported across the 18 towns. Table 3 then complements this with some selected highlights of other, more locally-specific events and activities organised in each town.  

Table 1: Summary of certain core types of investment in workplaces across the 18 towns 

	ID
	Town name
	Commuter population†
	% revenue budget on
	Employees intensively engaged $
	New workplace cycle spaces 

	
	
	
	workplaces
	N
	N per 1000 commuters
	N
	N per 1000 commuters

	A1
	Darlington
	40,572
	n/r
	6525
	16.1
	34
	0.84

	A2
	Derby
	112,876
	0%
	0
	-
	0
	0.00

	A3
	Brighton & Hove
	110,975
	n/r
	23,861
	21.5
	344
	3.10

	A4
	Aylesbury
	37,662
	n/r
	3200
	8.5
	30
	0.80

	A5
	Exeter
	52,605
	n/r
	37,795
	71.8
	404
	7.68

	A6
	Lancaster with Morecambe
	42,737
	n/r
	7548
	17.7
	60
	1.40

	B1
	York
	73,583
	9%
	n/r
	n/r
	n/r
	n/r

	B2
	Cambridge
	85,426
	6%
	5370
	6.3
	452
	5.29

	B3
	Colchester
	56,244
	2%
	4966
	8.8
	24
	0.43

	B4
	Southend-on-Sea
	77,597
	7%
	n/r‡
	n/r‡
	0
	0.00

	B5
	Leighton Buzzard
	18,955
	16%
	3000
	15.8
	70
	3.69

	B6
	Woking
	54,848
	7%
	2600
	4.7
	200
	3.65

	B7
	Bristol 
	228,109
	17%
	78,678
	34.5
	2564
	11.24

	B8
	Shrewsbury
	36,766
	28%
	7035
	19.1
	228
	6.20

	B9
	Stoke-on-Trent 
	90,654
	8%
	0
	0.0
	71
	0.78

	B10
	Chester
	40,648
	1%
	n/r‡
	n/r‡
	0
	0.00

	B11
	Southport & Ainsdale
	38,988
	5%
	n/r‡
	n/r‡
	92
	2.36

	B12
	Blackpool
	67,092
	13%
	16,455
	24.5
	188
	2.80


n/r=not reported

† Number of commuters in the town in the 2011 census.  
‡Treated as ‘missing’ not ‘zero’ because the end-of-programme spreadsheet was left blank, including with respect to town workforce size, and because accompanying text reports suggested that there had been some intensive engagement with employers. 

$ The nature of this intensive engagement varied by town and by workplace, but included activities such as offering personalised travel planning to employees, helping workplaces develop travel plans, or offering free bike servicing (see Box 1 of main paper).
Table 2: Summary of certain core types of investment in schools and in infrastructure across the 18 towns, between 2008 and 2011

	ID
	Town name
	No. children receiving Bikeability training 
	Cycle lanes and paths
	Advanced stop lines
	Signing for directions
	Cycle parking

	
	
	Level 1
	Level 2
	% children getting Level 2†
	On-road km
	Off-road km
	% increase‡
	
	No. signs added
	Km network signed
	No. stands added
	% increase$

	A1
	Darlington
	1697
	1697
	47%
	0.7
	10.3
	44%
	19
	311
	34.5
	826
	65%

	A2
	Derby
	1941
	3410
	44%
	10.1
	8.3
	14%
	16
	n/r
	n/r
	484
	24%

	A3
	Brighton & Hove
	2667
	2172
	100%
	6.5
	8.3
	105%
	21
	102
	26.0
	1916
	240%

	A4
	Aylesbury
	1469
	1427
	55%
	4.3
	3.7
	35%
	0
	50
	8.0
	90
	36%

	A5
	Exeter
	2809
	2745
	66%
	1.2
	11.3
	15%
	3
	78
	14.5
	1541
	n/r

	A6
	Lancaster with Morecambe
	1720
	1720
	49%
	5.4
	5.0
	11%
	24
	93
	35.2
	1176
	51%

	B1
	York
	n/r
	n/r
	n/r
	10.0 ‘mostly on-road’
	n/r
	’Built as standard’
	n/r
	>15.0
	>450
	n/r

	B2
	Cambridge
	2246
	2208
	77%
	12.8
	40.8
	21%
	0
	113
	43.0
	1944
	23%

	B3
	Colchester
	422
	1163
	20%
	0.3
	11.9
	33%
	0
	250
	30.0
	1208
	30%

	B4
	Southend-on-Sea
	1852
	3133
	62%
	3.0
	12.0
	88%
	21
	n/r
	n/r
	2690
	374%

	B5
	Leighton Buzzard
	1194
	896
	144%
	1.2
	2.8
	53%
	7
	298
	100.0
	780
	260%

	B6
	Woking
	1177
	1677
	60%
	0.0
	26.3
	60%
	3
	651
	39.8
	1269
	74%

	B7
	Bristol 
	5463
	11193
	73%
	18.0
	35.1
	[n/r]
	’Built as standard’
	1580
	200.0
	8709
	217%

	B8
	Shrewsbury
	238
	1422
	65%
	0.7
	5.3
	17%
	9
	34
	4.7
	658
	44%

	B9
	Stoke-on-Trent 
	2224
	6088
	85%
	0.0
	10.8
	9%
	69
	430
	73.6
	1098
	125%

	B10
	Chester
	1122
	1098
	66%
	17.0
	53.0
	70%
	6
	680
	90.0
	1478
	77%

	B11
	Southport & Ainsdale
	1518
	1518
	74%
	6.6
	9.8
	63%
	4
	396
	103.3
	942
	142%

	B12
	Blackpool
	1824
	2702
	74%
	0.5
	9.8
	25%
	25
	60
	12.0
	636
	107%


n/r=not reported.  Data extracted from the standardised end-of-programme reporting spreadsheets where available, or from narrative text where not.

†Percent of all eligible children receiving Bikeability training in 2009-2010 (the last full school year of reporting).  Bikeability is the most widely used programme of school cycle training in England.  Level 1 consists of basic, off-road training while Level 2 involves more advanced, on-road training.

‡Percent increase in total length of cycle facilities (both on- and off-road) relative to 2008. On-road facilities included contra-flow cycle lanes (allowing bicycles to travel in both directions along a street that is one-way for motor vehicles), advanced stop lines (dedicated space for bicycle at the front of a queue for traffic lights, often accompanied by feeder routes into the advanced stop space) and mandatory cycle lanes (on-road cycle lanes indicated by a solid painted line which motor vehicles are not allowed to cross).  Off-road facilities included fully-segregated cycle routes next a road or over green space, and shared use facilities for both cyclists and pedestrians.

 $Percent increase in total number of cycle stands relative to 2008.  

Table 3: Overview of selected neighbourhood or town-wide initiatives in each town, between 2008 and 2011

	ID
	Town name
	Major initiatives and events

	A1
	Darlington
	· Annual cycle festival, attended by an estimated total of 5600 people across the 3 years.

· Guided cycle rides attracting 160 people, and ‘tourist’ rides attracting over 150.
· Cycle talks and film showings attracting 110 people.
· Events around the ‘stage start’ for the 2008 and 2009 ‘Tour of Britain’ (a professional cycle race modelled on the Tour de France), attracting 8000 spectators.

· Cycle training for adults and a bike loan scheme benefitting over 50 people.

	A2
	Derby
	· ‘Big Cycle Day Out’: an annual celebration of cycling in a central city park, with live music, information stalls and hands on activities.  Attended by 4000-6000 people per year.  There have also been cycling activities at a local annual fair (‘Chaddesden Big One’), providing exposure to 20,000 people.

· BMX track events in a local park, with 2 national events and 4 regional races.  The first national event attracted 6000 spectators and over 500 riders.  The BMX club has a membership of over 60 families and hosts two club nights per week.

· ‘The 5 Parks Ride’ a charity event across 5 of Derby’s parks which provides an easy ride for all ages. Around 750 people have taken part.

· Annual ‘Bike to School Challenge’ has grown from a week to a month, pitting local scools against each other. In 2010 over 17,000 cycling journeys were recorded.  Schools are also given resources to run their own events at any time of year. 

	A3
	Brighton & Hove
	· ‘Annual ‘Bike Week’: bike rides and picnics, cycle maintenance workshops and cycle training, often organised by local people and organisations via grants from the programme.
· Annual ‘Car Free Day’, reaching 8000-10000 in 2008/09 and 2009/10.
· Cycle safety events: for example, from 2009 onwards the ‘Brighten up Brighton’ used a mixture of give-aways and enforcement to remind people about Highway Code rules on bicycle lighting.

· ‘She Rides’ - women and girls’ cycle rides and maintenance, used by 120 women.
· A bike loan scheme of 30 bicycles for children from low-income families.

	A4
	Aylesbury
	· Cycle festival attended by an estimated 1500 people in 2010, and coinciding with launch of a cycle map for kids.
· 2 route openings in 2009 and 2010, attended by an estimated 600 people in total.
· ‘Bike swap’ events, attended by around 50 people per year.
· Cycle breakfasts and Dr Bike (cycle maintenance/repair) sessions attended by around 100 people per year.
· Stands at local fairs and at train stations: an estimated 23,500 people exposed to the ‘Cycle Aylesbury’ campaign in total.

· A website, e-bulletin and sustained radio campaign.

	A5
	Exeter
	· National Bike Week / Devon Car Free Day events: similar to Brighton (see above).
· Supporting larger events: for example, in 2009 and 2010 the Cycle Exeter project hosted part of the Tour Series professional bike race, attracting up to 12,000 spectators.
· Events providing skills or training (e.g. puncture repair sessions, bike shop staff training, route planning clinics).  These were advertised in various ways, for example bike shops in Exeter were provided with “free training with this bike” laminated tags to attach to bikes for sale at Christmas time.
· Specific campaign events - e.g. tolerance on shared use paths, ‘brighten up in winter’, women only events and campaigns.

	A6
	Lancaster with Morecambe
	· General awareness raising events included Party on the Prom (annually from 2007), Friday city centre roadshows, annual bike week activities, and a bike film festival.  Approximately 25,000 people estimated to have come into contact with these events.

· ‘Women on Wheels’ rides: 25 rides attended by a total of 252 women.

· Bus advertising, website, e-bulletin.

· Cycle rote guides: e.g. ‘Family cycling guide’ and ‘Cycling for all 2 route guide’. 

· 429 people have attended a free bike maintenance course (including 124 at women only courses).  There have also been 78 general skills sessions for adults and 44 women only cycle skills sessions.

	B1
	York
	· Two festivals of cycling; Bike Week events; and ‘Just Try It!’ and ‘Light up your Bike’ campaigns.   These were complemented by neighbourhood specific events such as bike tryout roadshows; guided cycle rides; and bike maintenance.  

· Newsletters delivered periodically to every household, including updated copies of York’s cycle map.  

· Loan scheme developed for people to buy new cycles from local bike shops at a discount.  

· ‘Bikes Not Barriers’ scheme to improve cycling provision for people with disabilities and learning difficulties.

· ‘Fit As A Fiddle’ project aiming to encourage physical activity among people over 50.

	B2
	Cambridge
	· ‘Dust off your bike’ and ‘Cycling fun day’ organised as cycle-specific events, plus an annual ‘Bike Week’ which included a wide range of events and activities.   The ‘Dust off your bike’ campaign aimed at encouraging cycling among those who had tried it in the past, and included repairing and maintaining bikes to make them road-ready.  There were also stands at events organised by others, e.g. the Town and Country fair.  In total, an estimated 13,000 people came in contact with the campaign.

· Personalised travel planning programme in selected neighbourhoods.
· Free newspaper called ‘Get Pedalling’, bus advertising, social media campaign.

	B3
	Colchester
	· 25 communities, groups and organisations received grants of up to £2000 each for projects aiming to promote cycling, as part of an open competition.
· ‘Share the space’ campaign aiming to reduce conflict between cyclists and pedestrians on shared paths.

· Attended a diverse range of events (e.g. music festivals and family days) to promote awareness.  In doing so, the team encouraged people to make personal pledges to cycle more.  In 2009 the team collected around 600 pledges and in 2010 they collected over 1000.

· Cycle-specific events, e.g. launches for the improved routes and regular Dr Bike sessions during the summer.
· Personalised travel planning in selected neighbourhoods.

	B4
	Southend-on-Sea
	· Group cycle rides, charity cycle rides and bikers breakfasts.
· Specialist ‘Bike Week’ events, plus a presence at multiple community events.  For example, the ‘Big Charge’ was a project to charge a large battery using pedal power that in turn powered that main stage at the festival.  This was done through involving various community groups, including Yacht clubs, Disabled groups, and a Caribbean church group.
· Bespoke marketing plan and brand, including through a website and social media.
· Establishing a ‘ReCycle Centre’ with sales of recycled bikes currently totalling over 600 bikes.  The council now also has a set of pool bikes available to all staff.

	B5
	Leighton Buzzard
	· A broad programme of promotional activities focused on commuters, and especially those using the stations.  This included encouraging cycling to the station among current car users and rewarding people who currently cycle to the station with vouchers for a free drink.  These were complemented by the ‘Get on track’ station travel plan, which tried to encourage sustainable means of accessing the station in various ways.  These ways included giving free travel mugs plus local cycle, bus and train information to commuters.

· Cycle security promotions at train stations, in conjunction with the local police – for example, offering to put security engravings on bicycles. Advice was also given on safety and security more broadly, for example testing whether a bicycle could be adequately seen at night. 

· Dr Bike sessions at stations and other locations to perform bike checks and repairs/maintenance

· Free cycle training, plus ‘bike buddy’ assistance and bike loans.

	B6
	Woking
	· Targeted social marketing in selected deprived areas, including setting up a bike club for teenagers in this area and creating a BMX/skate park.

· Car Free days, community rides and monthly bike breakfasts (including at railway stations).

· Cycle safety ‘lock it or lose it’ campaign in conjunction with the local police.
· Lifting a ban on cycling within the (traffic-free) town centre.
· Hosting the Tour Series professional cycle ride for one stage, attracting 10,000-15,000 of spectators and involving over 500 riders.

· Creating bike loan schemes in some branches of the local government and other organisations.

	B7
	Bristol 
	· A community grant fund disbursed over £100,000 funding to existing community projects to reach harder-to-reach target groups.  Projects included guided bike rides for new cyclists, cycle clubs for older people, bike maintenance workshops for young people, and tandem cycling initiatives for blind or partially sighted people.

· Dr. Bike, adult cycle training, and a fleet of good quality bikes for free rental for one month.

· Organised a cycle carnival and festival in 2010 attended by 6000 people over two weeks (including 1000 people in a mass bike ride).  Also a Cyclescreen film festival; a pedal-powered stage at the Harbour festival; and record levels of attendance at an established mass participation event ‘Bristol’s Biggest Bike Ride’.  These were complemented by a presence at smaller community events, e.g. the Festival of Nature and street parties.

	B8
	Shrewsbury
	· Engaged an estimated 5200 people through initiatives including 6 cycling festivals, 14 adult guided rides, 14 ‘cycle to work’ days, 9 infrastructure openings and 12 family guided rides.  

· The highlight among the festivals was the annual festival ‘Bike Fest’, which includes practical sessions, guided rides, bikes to try out (including adapted bikes for people with disabilities) and cycling-related art and entertainment.  The main target group was families with young children.
· Guided rides included rides aimed at particular groups, including monthly women’s rides and also ‘match day rides’ to home matches by the local football team.

· Measures to increase bicycle availability and skills included adult cycle training, short-term bicycle loans, and increasing the number of bicycles in the pool for the local Council.

	B9
	Stoke-on-Trent 
	· In 2009 and 2010 a week long Bike Week, with multiple cycling events.  This was complemented by 1400 smaller events, ranging from route openings to events around the professional races the Tour Series and the Tour of Britain

· ‘Match day’ cycle rides to the local football stadium.  These attracted large numbers and high-profile local media coverage, with the local Member of Parliament attending four times.

· Partnered with a charity in organising guided cycle project for the over 50s in two retirement villages, with grandchildren encouraged to attend during holidays.  Partnered in organising cycling events with LGBT (lesbian, gay, bisexual and transgender) community groups.

· Multiple Dr. Bike sessions; events at the local university; and an online campaign.

	B10
	Chester
	· One route opening, two events around the professional Tour Series, three cycling festivals and numerous local community events. An estimated 20,000 people engaged directly, and 300,000 engaged in events organized in part by Cycle Chester or where the brand was widely promoted.

· Promotion through bus and railway advertisements, through radio promotions, through a website, newsletter and e-bulletin.  This was complemented by more offbeat promotional measures, for example reclaimed bicycles were decorated with flower baskets and entered into the ‘City in Bloom’ floral competition.

· Established a bike loan scheme and funded a carbon-reduction social enterprise to undertake a feasibility study regarding a ‘recycle your bike’ programme.

	B11
	Southport & Ainsdale
	· Family oriented cycling festivals, with parades, competitions, information stands, street theatre and a cycle-themed circus.

· TV coverage and large crowds brought to watch the professional Tour Series. These were also used as an opportunity to host inter-school races involving 

· Adult cycle training and guided cycle rides, including for particular target groups such as women only or for the over 50s.  The school-based family rides attracted the largest numbers.  

· Marketing through a website, flyers, a map and local advertisements.

	B12
	Blackpool
	· Major spectator events, including the Tour of Britain, Tour Series and Nocturne Series races.

· Cycling development/participation events including a guided ride from Manchester to Blackpool, plus smaller community engagement rides including traffic-free local rides, health referral rides and inclusive ‘Wheels for All’ rides.

· Bike Club projects set in the hardest to reach areas, plus engaging the Youth Offending Teams in these areas in bike recycling projects.  This resulted in improved cycling facilities a highly deprived area, including a new BMX pumptrack.

· Establishment of a small public bike hire scheme, and also using bicycle recycling to provide local people with low-cost bikes.

· Website, social media campaign and local advertisements.


� Department for Transport. Cycling England Cycling City and Towns end of programme reports. Accessed 27/06/2013 from � HYPERLINK "http://www.gov.uk/government/publications/cycling-england-cycling-city-and-towns-end-of-programme-reports;" ��www.gov.uk/government/publications/cycling-england-cycling-city-and-towns-end-of-programme-reports;� 2012






